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Trends of Youth Towards Forms of Advertising

On (You Tube)

Dr. Omar Abreen*

Abstract:

Since the effectiveness of online advertising is part of the
common question of the advertising effectiveness in general, thus the
effectiveness of online advertising must be studied in a similar way to
advertising through traditional means, as online advertising differs
from traditional means as Internet is able to expand advertising
function which exceeds the traditional media.

Therefore, this study aimed to identify the forms of
advertisements shown on the YouTube site and to measure the trends
of Yemeni youth towards them by testing two main hypotheses;
differences in the attitudes of Yemeni youth towards advertising on the
YouTube site due to the different forms of advertising, and the
different demographic variables of Yemeni Youth.

Through using the survey methodology via questionnaire for
286 individuals sample that were actually completed out of 400
representing Yemeni youth were targeted, the researcher has
concluded the most important outcomes of this study, there was a
difference in the attitudes of Yemeni youth due to the different forms of
advertising on YouTube site, and there was no difference in the trends
of the respondents due to their different demographic variables,
except for the variable level of education.

* Assistant Professor, Department of Public Relations and Advertising,
Faculty of Mass Communication, Yarmouk and Sana'a Universities.
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