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Al Techniques and Content Marketing

A Second Analysis Study
Dr. Rehab Abdelmoez Abdullah”™
Sahar Abdelkafy Elshahat ™

Abstract:
This study explores the role of artificial intelligence (Al) in shaping
media coverage of international conflicts, particularly in light of the
growing use of technologies such as deepfakes, which threaten media
credibility and influence public opinion. The research adopts a
second-level analysis of studies published between 2023 and 2025,
aiming to uncover content control strategies in media reporting.
The findings reveal the use of framing strategies, political bias,
reliance on official sources, emotional rhetoric, and the repetition of
unified messages. The study identifies four mechanisms through
which Al influences media content in this context: the generation of
distorted content, the dissemination of emotionally charged messages
targeting psychological and behavioral impact, the enhancement of
algorithmic dissemination—where Al learns from past patterns and
monitors emerging trends to issue accurate early warnings of potential
international crises—and finally, the regulation of response through
legislative and technological measures.
The study recommends the development of tools to counter
misinformation, raising public awareness about the dangers of Al in
conflict-related media coverage, establishing national centers for
strategic communication and information security to coordinate efforts
against disinformation campaigns, and launching media and
community initiatives to educate the public on how to critically
engage with false news.
Keywords: Artificial Intelligence - Media Coverage - International
Conflicts - Media Misinformation - Content Control Strategies.
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