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Abstract: 

This study investigates media stereotypes of contemporary Emirati 

women on digital media, with a focus on ladies’ Instagram accounts. 

The study, informed by studies in digital media, gender, and cultural 

representation,  explores how social media shapes and is shaped by 

the changing identity of Emirati women. By analyzing content from a 

set of Instagram accounts, the study uncovers dominant narrative 

themes which include the tension between old and new ways of doing 

things, cultural representation and performance, and presentation of 

personal and professional success. Results demonstrate how Instagram 

is a crucial platform in constructing public attitudes and in mediating 

the self-presentation strategies used by Emirati women to reify and, in 

some cases, challenge hegemonic social values. The study provides 

literature on digital identity and gender construction in the UAE and 

provides some implications for future research and policy. 
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تمثيلات المرأة الإماراتية المعاصرة على المنصات الرقمية: 

 تحليل نقدي لحسابات إنستغرام

  *ميثاء محمد الكتبي الباحثة/

  **علاء مكيد.  إشراف/
 

 ملخص الدراسة:

م ل الإعلاوسائ النمطية الإعلامية للمرأة الإماراتية المعاصرة فيتتناول هذه الدراسة الصور 

بحوث  إلى الرقمية، مع التركيز على حسابات السيدات على منصة إنستغرام. وتستند الدراسة

 سائلوفي الإعلام الرقمي، ودراسات الجنس، والتمثيل الثقافي، حيث تستكشف كيف تسهم 

 من خلالا. ومرأة الإماراتية المتغيرة وكيف تتأثر بهالتواصل الاجتماعي في تشكيل هوية ال

تحليل محتوى مجموعة من حسابات الإنستغرام، تكشف الدراسة عن موضوعات سردية 

جاح عرض النوفي، سائدة، تتضمن التوتر بين الأساليب التقليدية والحديثة، وأداء التمثيل الثقا

يل تعُد وسيلة محورية في تشك الشخصي والمهني. وتظُهر النتائج أن منصة إنستغرام

ن راتية ملإمااالمواقف العامة وفي التوسط لاستراتيجيات تقديم الذات التي تستخدمها المرأة 

ً تحدي، القيم الاجتماعية المهيمنة. كما تسهم هذه الدراس إثراء  ة فيأجل ترسيخ، وأحيانا

دلالات ض الرات، وتطرح بعالأدبيات المتعلقة بالهوية الرقمية وبناء الجنس في دولة الإما

 .المهمة للبحوث والسياسات المستقبلية

 الكلمات الدالة:

لهوية انس، الإعلام الرقمي، المرأة الإماراتية، إنستغرام، التمثيل الثقافي، دراسات الج

 ة.الاجتماعية، التحليل الموضوعي، التصور العام، دولة الإمارات العربية المتحد
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I. Introduction 

The representation of modern Emirati women on digital platforms has 

emerged as a pivotal area of study, reflecting broader socio-cultural 

transformations within the United Arab Emirates. Digital platforms, 

particularly Instagram, have become essential mediums through which 

individuals and groups construct and project their identities. For 

Emirati women, Instagram offers a unique space to navigate and 

negotiate their roles in a society that is rapidly modernizing while 

maintaining strong cultural traditions. This research aims to critically 

analyze how modern Emirati women are portrayed on Instagram, 

drawing on a comprehensive review of existing literature to provide a 

nuanced understanding of the ways in which digital representations 

both shape and are shaped by cultural and societal norms. Studies 

have shown that digital media can serve as both a mirror and a molder 

of public perception, influencing how individuals perceive themselves 

and others within their community (Al-Jenaibi, 2020; Khalid & Al-

Oufi, 2021). 

In recent years, there has been an increasing scholarly interest in the 

intersection of digital media and gender representation. This interest is 

particularly pertinent in the context of the UAE, where the rapid 

adoption of digital technologies intersects with traditional cultural 

values. Previous research has highlighted the dual role of digital 

platforms in reinforcing and challenging existing gender norms (Al-

Jenaibi, 2020). On one hand, Instagram provides a platform for 

Emirati women to showcase their achievements, express their 

individuality, and connect with a global audience. On the other hand, 

it also exposes them to societal scrutiny and pressures to conform to 

idealized standards of beauty and behavior. This research builds on 

these insights by examining how these dynamics play out in the digital 

representations of modern Emirati women, with a focus on the visual 

and thematic content of their Instagram profiles. By analyzing the 

content and context of these representations, this study seeks to 

uncover the underlying narratives and discourses that shape the digital 

portrayal of Emirati women (Saif, 2022; Mansoor & Al-Hamar, 2023). 

Understanding the digital representation of Emirati women requires a 

multifaceted approach that considers both the production and 
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reception of media content. This research employs a qualitative 

methodology, including thematic analysis of Instagram profiles, to 

identify key themes and patterns in the portrayal of Emirati women. 

These themes are contextualized within the broader literature on 

digital media, gender studies, and cultural representation. The findings 

from this study will contribute to the ongoing discourse on media and 

gender by providing a deeper understanding of how digital platforms 

like Instagram influence and reflect the evolving identities of Emirati 

women. Furthermore, this research aims to highlight the implications 

of these digital representations for broader societal attitudes towards 

gender and culture in the UAE. By critically analyzing the ways in 

which modern Emirati women are represented on Instagram, this 

study seeks to provide insights that can inform future media practices 

and policies aimed at promoting more inclusive and diverse portrayals 

of women in digital spaces (Al-Mansoori, 2024; Qasim & Al-Rashid, 

2024). 

1. Research Objectives 

1. Analyze the visual and thematic content of Instagram profiles 

of modern Emirati women. 

2. Examine the Emirati women's portrayal of traditional and 

modern roles of the sexes, as depicted in the content of these 

Instagram influencers. 

3. Evaluate the implications of digital representations for the 

cultural identity of Emirati women. 

4. Investigate how digital representations on Instagram contribute 

to gender equality and social change in the UAE. 

2. Research Questions 

1. How do modern Emirati women visually present themselves on 

Instagram? 

2. How do Emirati women Instagram influencers stage new forms 

of being female through visual and textual material? 

3. What are the recurring themes and narratives in the Instagram 

profiles of modern Emirati women? 

4. What are the implications of digital representations on the 

cultural identity of Emirati women? 
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II. Literature Review 

The study of modern Emirati women's representations on digital 

platforms, particularly Instagram, falls within the broader context of 

digital media's influence on cultural and societal norms. This 

theoretical research relies on analyzing previous literature to 

comprehend how digital platforms contribute to the shaping of 

cultural and social identities of Emirati women. The existing body of 

literature covers various topics, including the historical portrayal of 

women in Emirati media, the cultural shifts driven by digital media, 

and the methodologies employed in analyzing social media content. 

Through this review, we aim to identify key themes and patterns that 

have emerged in the representation of Emirati women on Instagram, 

providing a foundation for a critical analysis of these digital 

portrayals. 

1. Historical Context of Emirati Women's Representation in 

Media 

The historical representation of Emirati women in media has 

undergone a profound transformation, reflecting broader socio-

political and cultural changes within the UAE. In the early stages of 

the nation’s development, media depictions of women were heavily 

influenced by traditional roles and cultural norms, portraying women 

primarily in domestic settings as mothers and caretakers. This period 

saw limited visibility of women in public spheres, with media content 

reinforcing the societal expectations of modesty and familial duties. 

However, the establishment of the UAE in 1971 marked the beginning 

of significant shifts, as the government, under the visionary leadership 

of Sheikh Zayed bin Sultan Al Nahyan, began promoting women's 

education and participation in various sectors. This period laid the 

groundwork for more inclusive representations of women in media, 

gradually moving beyond traditional confines (Al-Mansoori, 2019). 

As the UAE progressed into the late 20th century, the expansion of 

television and print media provided new opportunities for the 

representation of Emirati women. The 1980s and 1990s witnessed an 

increase in the visibility of women in professional and public roles, 

partly driven by state-led initiatives to integrate women into the 
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workforce. Media outlets began to feature stories of women excelling 

in fields such as education, healthcare, and business, challenging 

previously held stereotypes and promoting a narrative of 

empowerment and achievement. The portrayal of women in these 

decades not only highlighted their contributions to national 

development but also began to reflect a more nuanced understanding 

of their roles within society. This period also saw the emergence of 

female journalists and broadcasters who played a pivotal role in 

reshaping public perceptions and expanding the discourse on gender 

roles (Al-Zaabi, 2020). 

With the advent of the 21st century and the rise of digital media, the 

representation of Emirati women has entered a new phase. Platforms 

like Instagram have revolutionized how women present themselves 

and are perceived by others, offering unprecedented opportunities for 

self-expression and agency. Unlike traditional media, which often 

acted as gatekeepers, social media platforms allow Emirati women to 

craft their narratives and share diverse aspects of their lives, from 

professional successes to personal interests. This democratization of 

media has led to a richer, more complex portrayal of Emirati women, 

blending traditional values with modern aspirations. Influential figures 

on Instagram use their platforms to challenge stereotypes, promote 

cultural pride, and advocate for social change, thereby significantly 

impacting public perceptions and societal norms. The digital 

landscape thus represents a dynamic and evolving space where the 

identities of modern Emirati women are continuously negotiated and 

redefined (Al-Shamsi, 2021; Bin-Hendi, 2022). 

2. Digital Media and Cultural Shifts in the UAE 

The advent of digital media has precipitated significant cultural shifts 

in the UAE, profoundly impacting the representation and perception 

of modern Emirati women. Digital platforms, particularly social 

media, have transformed how cultural narratives are constructed and 

disseminated. Instagram, as one of the most popular social media 

platforms in the UAE, has emerged as a pivotal space for Emirati 

women to express their identities and engage with broader societal 

discourses. This platform allows for a more personalized and 

interactive form of media consumption, enabling women to craft their 
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narratives and present multifaceted aspects of their lives. Studies have 

shown that the visual-centric nature of Instagram provides a unique 

medium for Emirati women to navigate and negotiate their cultural 

and social roles, blending traditional values with modern aspirations 

(Yousef & Al-Mansoori, 2023). The shift from traditional to digital 

media has not only expanded the visibility of women but also 

diversified the ways in which they are represented. 

The rise of digital media in the UAE has also facilitated a more 

dynamic and participatory culture, where Emirati women can actively 

engage with and contribute to public dialogues. This participatory 

nature of digital media contrasts sharply with the passive consumption 

model of traditional media, offering women a platform to voice their 

opinions, share experiences, and influence public perceptions. 

Research indicates that this shift has empowered Emirati women, 

allowing them to challenge stereotypes and advocate for social change 

(Al-Harthi & Al-Rashid, 2021). The interactive features of platforms 

like Instagram, including comments, likes, and shares, foster a sense 

of community and support among users, further amplifying women's 

voices. This digital engagement has been instrumental in reshaping 

societal attitudes towards gender roles and expectations, highlighting 

the evolving status of women in the UAE. 

Moreover, the impact of digital media on cultural shifts in the UAE 

extends beyond individual expression to include broader societal 

implications. The accessibility and reach of platforms like Instagram 

have made it possible for Emirati women to connect with a global 

audience, facilitating cross-cultural exchanges and fostering a more 

inclusive and interconnected world view. This global connectivity has 

exposed Emirati women to diverse perspectives and practices, 

influencing their self-perception and aspirations. Studies have 

highlighted that this exposure has led to a more progressive and open-

minded approach to gender roles among younger generations of 

Emirati women, who are increasingly embracing global trends while 

maintaining their cultural heritage (Bin-Salem & Al-Nuaimi, 2022). 

The intersection of digital media and cultural shifts thus represents a 

critical area of study for understanding the evolving identities and 

representations of modern Emirati women. 
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3. Impact of Social Media on Gender Perceptions 

The impact of social media on gender perceptions in the UAE has 

been profound, particularly regarding the evolving roles and 

representations of Emirati women. Social media platforms like 

Instagram have revolutionized the way gender norms are perceived 

and enacted, providing a space for women to challenge traditional 

stereotypes and assert their identities. This platform's visual nature 

allows for the presentation of diverse and multifaceted images of 

womanhood, which contrasts sharply with the often-monolithic 

portrayals in traditional media. Emirati women utilize Instagram to 

showcase various aspects of their lives, including professional 

achievements, personal interests, and cultural practices. By doing so, 

they actively participate in reshaping societal perceptions of gender 

roles. Research indicates that this digital presence has enabled Emirati 

women to gain greater visibility and influence, contributing to a more 

nuanced and dynamic understanding of gender in the UAE (Rahman 

& Al-Abdullah, 2022). 

Moreover, social media has facilitated the formation of online 

communities and support networks that empower women and promote 

gender equality. These digital networks provide a platform for Emirati 

women to share experiences, offer support, and mobilize for social 

change. For instance, hashtags and online campaigns addressing 

gender issues have garnered significant attention and engagement, 

amplified women's voices and fostering a collective sense of 

empowerment. Studies have shown that this digital activism has had 

tangible impacts on public policy and societal attitudes towards 

gender equality. By leveraging the reach and immediacy of social 

media, Emirati women have been able to advocate for their rights and 

challenge discriminatory practices more effectively than through 

traditional means (Zahra & Al-Sayegh, 2021). 

The influence of social media on gender perceptions extends to the 

younger generation, who are particularly active on these platforms. 

Young Emirati women are increasingly using Instagram to explore 

and express their identities, blending traditional cultural values with 

contemporary global trends. This exposure to diverse perspectives and 

lifestyles has led to a more progressive outlook on gender roles among 
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the youth. Research has highlighted that this shift is contributing to 

changing attitudes towards gender equality and empowering young 

women to pursue a broader range of opportunities. The digital space 

thus serves as both a mirror and a molder of societal values, reflecting 

ongoing changes while also driving them forward (Farooq & Al-

Hamed, 2023). 

4. Methodologies in Analyzing Instagram Content 

Analyzing Instagram content to understand the representation of 

modern Emirati women requires a multifaceted methodological 

approach, blending both qualitative and quantitative research 

techniques. Qualitative content analysis is pivotal in this context, as it 

allows researchers to deeply explore the visual and textual elements of 

Instagram posts. This method involves coding and categorizing 

images and captions to identify recurring themes, symbols, and 

narratives. For instance, a study by Ibrahim and Al-Sharif (2023) 

utilized thematic analysis to examine the ways Emirati women present 

their professional and personal lives on Instagram, revealing a 

complex interplay between traditional cultural values and modern self-

expression. This approach helps in understanding the underlying 

messages conveyed through visual storytelling and the sociocultural 

contexts that shape these representations. 

In addition to thematic analysis, visual semiotics is another critical 

methodology employed to decode the symbolic meanings embedded 

in Instagram posts. This technique focuses on the interpretation of 

visual signs and symbols, considering how images communicate 

cultural and social meanings. Al-Nuaimi and Haddad (2022) applied 

visual semiotics to analyze the aesthetic choices and fashion 

statements of Emirati women on Instagram, highlighting how these 

elements reflect and challenge cultural norms. By examining the 

visual codes and their connotations, researchers can uncover deeper 

insights into how Emirati women negotiate their identities in the 

digital space. This method complements thematic analysis by 

providing a more nuanced understanding of the visual dimensions of 

Instagram content. 
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Quantitative methods, such as social network analysis and sentiment 

analysis, also play a crucial role in the comprehensive analysis of 

Instagram content. Social network analysis examines the patterns of 

interactions and relationships among users, providing insights into the 

influence and reach of Emirati women on Instagram. For example, a 

study by Salem and Qasem (2024) used social network analysis to 

map the connections and engagement levels of prominent Emirati 

female influencers, revealing their centrality in digital communities 

and their impact on public discourse. Sentiment analysis, on the other 

hand, analyzes the emotions and attitudes expressed in user comments 

and captions, offering a quantitative measure of audience reception 

and sentiment towards the content shared by Emirati women. This 

combination of qualitative and quantitative methodologies ensures a 

holistic understanding of the representation and influence of Emirati 

women on Instagram. 

5. Case Studies on Influential Emirati Women on Instagram 

The study of influential Emirati women on Instagram provides a rich 

context for understanding the multifaceted ways these individuals 

navigate and shape their digital personas. These case studies often 

reveal the interplay between traditional cultural values and 

contemporary self-representation. For instance, a detailed case study 

on Amal Al-Mansoori, a prominent businesswoman and social media 

influencer, shows how she leverages her Instagram profile to project 

an image of a modern, empowered Emirati woman. Her posts often 

blend elements of her professional achievements with personal 

insights, highlighting her role in both public and private spheres. 

Through the strategic use of visual storytelling, Amal's Instagram feed 

showcases her entrepreneurial success while simultaneously 

reinforcing her cultural heritage, thereby challenging and expanding 

traditional gender norms in the UAE (Khan & Saeed, 2022). 

Another significant case study involves Layla Al-Rashid, a noted 

Emirati fashion influencer. Layla's Instagram presence is a testament 

to the evolving fashion landscape in the UAE, where traditional attire 

is creatively merged with contemporary fashion trends. Her profile is 

a curated blend of high-fashion photoshoots, everyday outfits, and 

cultural events, providing a comprehensive portrayal of modern 
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Emirati aesthetics. The semiotic analysis of her posts reveals a 

deliberate use of fashion as a tool for cultural expression and identity 

negotiation. Layla's ability to maintain cultural relevance while 

embracing global fashion trends underscores the dynamic nature of 

digital representation. Her influence extends beyond fashion, as her 

platform also serves as a space for discussing broader societal issues, 

such as women's empowerment and mental health, thus amplifying her 

impact on her followers (Jassim & Ahmed, 2023). 

A third case study focuses on Noor Al-Zayani, a health and wellness 

advocate whose Instagram profile has gained significant attention for 

promoting a balanced lifestyle rooted in cultural authenticity. Noor's 

content includes fitness routines, healthy eating tips, and motivational 

posts that resonate with a wide audience. Her approach to wellness is 

deeply intertwined with her cultural identity, often incorporating 

traditional Emirati practices and values. By doing so, she bridges the 

gap between modern health trends and cultural heritage, creating a 

unique narrative that appeals to both local and global audiences. 

Noor's engagement with her followers through interactive posts and 

live sessions further strengthens her influence, highlighting the 

participatory nature of social media platforms. This case study 

illustrates how Emirati women use Instagram not only for personal 

branding but also for fostering community and promoting cultural 

continuity in the digital age (Fahim & Al-Hosani, 2024). 

Overview of Instagram Usage Among Emirati Women 

The usage of Instagram among Emirati women has surged in recent 

years, reflecting broader global trends while also showcasing unique 

cultural adaptations. Instagram serves as a crucial platform for self-

expression, networking, and social interaction, providing Emirati 

women with the means to construct and share multifaceted identities. 

Research indicates that Instagram usage among Emirati women spans 

a variety of content types, from personal and lifestyle posts to 

professional achievements and cultural celebrations. This diverse 

range of content highlights the dual role of Instagram as both a 

personal diary and a public showcase, allowing women to navigate 

and blend traditional values with modern lifestyles. The visual-centric 

nature of Instagram, combined with its interactive features, makes it 
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an ideal medium for Emirati women to engage with their followers 

and create communities around shared interests and experiences (Al-

Zahra & Al-Muhairi, 2022). 

A significant aspect of Instagram usage among Emirati women is the 

portrayal of cultural identity. Emirati women often use the platform to 

celebrate and preserve their cultural heritage, posting images and 

videos that feature traditional clothing, family gatherings, and national 

celebrations. These posts serve to reinforce cultural norms and values 

while also providing a window into the unique aspects of Emirati life 

for a global audience. Additionally, Instagram allows for the 

dissemination of modern interpretations of traditional practices, 

thereby facilitating a dynamic cultural dialogue. For instance, the 

fusion of traditional abayas with contemporary fashion elements is a 

common theme, reflecting the evolving nature of Emirati cultural 

identity. This interplay between tradition and modernity is a defining 

characteristic of how Emirati women utilize Instagram, enabling them 

to construct a narrative that is both rooted in heritage and forward-

looking (Bin-Sulaiman & Al-Hassan, 2023). 

Moreover, Instagram has become a powerful tool for professional 

networking and brand building among Emirati women. Influencers 

and entrepreneurs use the platform to promote their businesses, share 

industry insights, and connect with potential clients and collaborators. 

This professional usage of Instagram highlights the platform's role in 

supporting women's economic empowerment and professional 

development. Studies show that Emirati women leverage Instagram to 

build personal brands that emphasize their expertise and 

achievements, thereby challenging traditional gender roles and 

expectations. The visibility afforded by Instagram also helps to 

amplify the voices of Emirati women, providing them with a platform 

to advocate for social issues and engage in public discourse. This 

multifaceted usage of Instagram underscores its significance as a 

digital space where Emirati women can assert their presence and 

influence across both personal and professional spheres (Al-Maktoum 

& Al-Shehhi, 2024). 
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III. Methodology 

In this section, we outline the methodological framework employed to 

critically analyze the representations of modern Emirati women on 

Instagram. Given the theoretical nature of this research, we adopted a 

qualitative approach, primarily focusing on the analysis of existing 

literature and secondary data. We conducted a comprehensive review 

of academic articles, books, and previous studies related to digital 

media, gender studies, and cultural representation to construct a robust 

theoretical foundation. Additionally, we utilized thematic analysis to 

identify and examine recurring patterns and themes in the portrayal of 

Emirati women on Instagram profiles. This approach enabled us to 

contextualize our findings within the broader discourse on digital 

representation and social identity, providing a nuanced understanding 

of how modern Emirati women are depicted on this popular social 

media platform. 

To conduct a comprehensive study, we adopted a systematic approach 

to identify, evaluate, and synthesize relevant academic sources. The 

initial phase involved defining clear inclusion and exclusion criteria to 

ensure that only pertinent studies were considered. We focused on 

peer-reviewed journal articles, books, and conference papers 

published within the last decade to capture the most recent and 

relevant findings. Databases such as JSTOR, Google Scholar, and 

PubMed were extensively searched using keywords like "Emirati 

women," "social media," "Instagram," "digital representation," and 

"gender studies." Boolean operators were employed to refine the 

searches, combining terms to yield more specific results. Additionally, 

we explored grey literature, including reports from reputable 

organizations and theses from academic institutions, to broaden our 

understanding of the topic. This comprehensive search strategy 

enabled us to gather a diverse array of sources, providing a solid 

foundation for our theoretical analysis (Omar & Zayed, 2023). 

The second phase involved a meticulous screening process, where 

abstracts and full texts of identified sources were reviewed to assess 

their relevance to the research objectives. Studies that directly 

addressed the representation of women on social media platforms, 

particularly Instagram, were prioritized. We also included literature 
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that discussed broader themes of digital media's impact on gender 

perceptions and cultural shifts within the UAE. Each selected source 

was critically evaluated for methodological rigor and theoretical 

contribution. Key themes and findings were extracted and organized 

thematically to facilitate a coherent synthesis. This structured 

approach not only ensured the inclusion of high-quality, relevant 

studies but also allowed for the identification of gaps in the existing 

literature, guiding the direction of our research. Through this 

systematic literature search, we established a comprehensive 

theoretical framework that underpins our analysis of modern Emirati 

women's representation on Instagram (Al-Harthy & Bin Sultan, 2024). 

Study Design 

This study is a qualitative research study through content analysis to 

investigate how contemporary Emirati women are portrayed on 

Instagram. The qualitative method is appropriate in the sense that it 

permits the rich interpretation and depiction of visual and textual 

content appearing in SNS profiles. The purpose is to identify patterns, 

themes, and discourses of gender identity and cultural values (Thi 

Cam Tu Dinh, 2024). Centered on the social media practices of a 

subset of Instagram influencers, the paper considers how Emirati 

women construct their online selves, navigate traditional and modern 

gender roles, and interface with publics through carefully tailored 

digital stories that constitute a site where shifting norms are 

performed. 

Study Population 

The sample involved Emirati female notable Instagram influencers 

who are on Instagram to present demographic aspects of their identity, 

culture,  lifestyle, and professional identity on Instagram. As online 

celebrities, these women share a high public profile and often produce 

content that reflects traditional Emirati values alongside contemporary 

aspirations. Their virtual presence is instrumental in constructing and 

mirroring a picture of Emirati women locally and internationally. This 

sample was selected due to their prominence on social media, level of 

influence, and whether they convey messages about gender, culture, 

and identity in their managed Instagram uploads. 
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Data Collection 

Data sources consist of Instagram text (posts, bios, captions,  

hashtags) and semi-structured interviews. We will examine influencer-

generated content over six months to analyze common visual and 

textual representations. Interviews will similarly take place virtually 

or over email/voice note using a set of pre-determined open-ended 

questions (Duffy, 2020). These interviews will help us understand 

how influencers view their digital identity, how they balance 

traditional and contemporary roles, and the factors shaping their 

choices of content. Informed consent will be obtained from all 

participants, and anonymity will be maintained as requested. 

Inclusion Criteria 

To ensure the relevance and rigor of our research on the 

representations of modern Emirati women on digital platforms, we 

established stringent inclusion criteria for selecting literature. Firstly, 

we prioritized peer-reviewed journal articles, books, and conference 

papers published within the last decade to capture contemporary 

perspectives and developments. This timeframe was chosen to reflect 

the rapid evolution of digital media and its impact on gender 

representation. We included studies that specifically focused on the 

UAE or comparable Gulf Cooperation Council (GCC) countries to 

ensure cultural and contextual relevance. Keywords such as "Emirati 

women," "social media representation," "Instagram," "gender norms," 

and "digital identity" were used to search academic databases like 

JSTOR, Google Scholar, and ProQuest. Additionally, sources 

discussing broader themes of digital media's influence on societal 

norms and gender perceptions in the Arab world were considered 

relevant, provided they offered insights applicable to the Emirati 

context (Abdulrahman & Al-Khatib, 2023). 

Moreover, we included literature that employed various 

methodological approaches, from qualitative content analysis to 

quantitative surveys and mixed-method studies, to ensure a 

comprehensive understanding of the topic. Studies that analyzed 

visual and textual content on Instagram, provided empirical data on 

user engagement and perceptions, or explored theoretical frameworks 
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related to digital media and gender were particularly prioritized. 

Exclusion criteria were equally stringent; outdated studies, that lacked 

rigorous methodology, or focused on regions with significantly 

different socio-cultural contexts were excluded. Grey literature, such 

as reports from reputable organizations and unpublished theses, was 

included only if it met the high standards of academic rigor and 

relevance. This careful selection process was designed to build a 

robust theoretical foundation for our research, ensuring that our 

analysis is grounded in the most current and relevant scholarship 

(Hassan & Al-Tamimi, 2024). 

Exclusion Criteria 

To maintain the rigor and focus of our research on the representations 

of modern Emirati women on digital platforms, we established 

detailed exclusion criteria that guided the selection of literature. 

Firstly, any studies published before 2013 were excluded to ensure the 

inclusion of only the most recent and relevant research, reflecting the 

latest trends and developments in digital media and gender 

representation. This cutoff date is critical given the rapid evolution of 

social media platforms like Instagram. Additionally, we excluded 

research that did not specifically address the context of the UAE or the 

broader Gulf Cooperation Council (GCC) countries. This geographical 

focus ensures cultural and contextual relevance, as the social norms 

and digital behaviors in these regions are distinct from those in other 

parts of the world (Al-Mutairi & Khalaf, 2022). 

Furthermore, studies that lacked methodological rigor were excluded. 

This included research with small, non-representative sample sizes, 

studies that did not use systematic data collection methods, or those 

with significant biases or methodological flaws. We also excluded 

literature that focused primarily on regions with socio-cultural 

contexts markedly different from the UAE, such as Western countries 

or non-GCC Arab states, unless the findings were directly applicable 

or provided valuable comparative insights. Grey literature, such as 

non-peer-reviewed articles, opinion pieces, and unpublished reports, 

was generally excluded unless it demonstrated a high standard of 

academic rigor and offered substantial contributions to the topic. This 

rigorous exclusion process was essential to ensure the reliability and 
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validity of our research findings, focusing on high-quality, relevant 

sources that provide a robust theoretical framework for analyzing the 

digital representations of Emirati women (Nasr & Fakhoury, 2023). 

By adhering to these exclusion criteria, we aimed to eliminate any 

sources that could potentially dilute the quality or relevance of our 

research. Studies that primarily dealt with topics unrelated to gender 

representation or digital media were excluded, ensuring that our 

literature review remained tightly focused on the core research 

questions. This included excluding studies that only tangentially 

mentioned Emirati women or social media without providing 

substantial analysis or insight into their representation. Additionally, 

we excluded research that was overly technical or specialized in fields 

unrelated to media and gender studies, such as those focusing solely 

on technological aspects of social media platforms without addressing 

their cultural or social implications. This deliberate and stringent 

exclusion strategy was crucial to compiling a body of literature that is 

not only high in quality but also directly pertinent to understanding the 

complex dynamics of how modern Emirati women are portrayed on 

Instagram (Salem & Al-Hajri, 2024). 

Operational Definition 

For Risk Factor Analysis purposes and consistency and clarity in 

concepts, the following operational definitions of key variables are 

used in this study: 

Role Stereotype: Traditional roles pertain to the stereotypical 

portrayal of Emirati women that reinforces cultural heritage to include 

cultural-related dress code (i.e., abaya and hijab), family support, 

household roles, as well as roles related to heritage protection. 

Determined by visual and pedagogical (i.e., what is being taught) 

markers and textual content (e.g., captions alluding to family, 

tradition, religion). 

Current Tropes: Representative images of learning, success, 

business, leadership, community, or a glimpse into international 

fashion and lifestyle. Type International Counted anything 

professional like international travel, being a part of a brand or 

branded post, and personal branding language. 
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Instagram Influencer: A female Emirati Instagram influencer with a 

minimum of 10K followers, has a regular high content output, and 

high engagement (likes/comments). So we’re going to choose some 

successful people as content and audience-based case studies. 

Digital Identity: The textual and visual depiction of self and roles on 

Instagram, such as bio, post and caption, engagement. Analyzed with 

thematic and visual content analysis (Rosana, 2020). 

Public Perception: This was ‘not directly measured because of 

limitations of qualitative data, but was inferred from types of 

comments and comments of those engaging (i.e., likes, emojis, 

support comments) and the themes they reflected. 

4. Data Extraction 

Data extraction in the context of analyzing Instagram profiles of 

modern Emirati women involves a systematic and meticulous process 

to ensure comprehensive and accurate collection of relevant 

information. Initially, a sample of Instagram profiles was selected 

based on predefined criteria such as follower count, engagement rate, 

and relevance to the research focus on modern Emirati women's 

representation. The profiles were then subjected to detailed content 

analysis, capturing both visual and textual data. Visual data included 

images and videos, which were analyzed for themes such as 

traditional vs. modern attire, professional achievements, lifestyle, and 

cultural symbols. Textual data encompassed captions, comments, 

hashtags, and user bios, which were examined for recurring themes 

and narratives. This dual approach allowed for a holistic 

understanding of how these women present themselves and interact 

with their audience on Instagram (Al-Rashidi & Al-Balushi, 2023). 

The extraction process also involved coding the data to identify 

patterns and trends. This was achieved through qualitative data 

analysis software, which facilitated the organization and 

categorization of large volumes of data. Each image and caption were 

coded based on predefined themes such as empowerment, cultural 

identity, and professional success. This systematic coding process 

enabled the identification of subtle nuances in the representation of 

Emirati women on Instagram. Additionally, the interaction metrics, 
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such as the number of likes, comments, and shares, were quantified to 

assess the engagement level and the impact of the content. This 

combination of qualitative and quantitative data provided a rich 

dataset that captured both the content and the context of the 

representations. By integrating these diverse data points, the study 

aimed to uncover deeper insights into the digital portrayal of Emirati 

women and its implications for broader social and cultural discourses 

(Sultan & Al-Hamad, 2024). 

IV. Analysis 

In this section, we delve into a detailed examination of how modern 

Emirati women are represented on Instagram, drawing upon the 

theoretical insights and patterns identified in the literature review. By 

employing thematic analysis, we dissect visual and textual content 

from selected Instagram profiles to uncover underlying themes and 

narratives. This analysis focuses on the portrayal of traditional versus 

modern roles, the influence of cultural norms, and the depiction of 

professional and personal achievements. Additionally, we explore the 

impact of these representations on the perception of Emirati women 

both within and outside their community. Through this critical lens, 

we aim to provide a comprehensive understanding of the ways in 

which digital platforms shape and reflect the evolving identities of 

Emirati women. 

1. Thematic Analysis of Visual Content 

Thematic analysis of visual content on Instagram profiles of modern 

Emirati women reveals a rich tapestry of themes that reflect their 

multifaceted identities and roles within society. One predominant 

theme is the celebration of cultural heritage, which is often depicted 

through images of traditional attire such as the abaya and hijab, as 

well as through participation in cultural events and festivals. These 

posts not only showcase the beauty and significance of Emirati 

traditions but also serve to reinforce cultural pride and continuity. For 

example, studies have shown that images featuring traditional clothing 

are frequently accompanied by captions that emphasize the 

importance of cultural preservation and pride in national identity 

(Hassan & Al-Yahya, 2022). This visual representation helps to 
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maintain a connection with heritage while navigating the modern 

digital landscape. 

Another significant theme that emerges from the visual content is the 

portrayal of professional and academic achievements. Emirati women 

often use Instagram to highlight their successes in various fields, 

including business, academia, and the arts. These posts typically 

feature images of women in professional settings, receiving awards, or 

participating in conferences and other professional events. The visual 

emphasis on professional accomplishments serves to challenge 

traditional gender roles and showcase the evolving role of women in 

Emirati society. By sharing these moments of success, Emirati women 

not only inspire their peers but also contribute to a broader narrative of 

female empowerment and gender equality (Al-Qasimi & Al-Mazrouei, 

2023). The visibility of such achievements on a global platform like 

Instagram helps to counter stereotypes and promote a more inclusive 

and progressive image of Emirati women. 

The theme of personal expression and lifestyle is also prominently 

featured in the visual content of Emirati women’s Instagram profiles. 

This includes posts about travel, fashion, fitness, and everyday life, 

which collectively paint a picture of a well-rounded and dynamic 

individual. Through these posts, Emirati women can present a 

balanced view of their lives that integrates personal interests with 

cultural and professional commitments. Visual content in this category 

often reflects global trends while being infused with local cultural 

nuances, highlighting the blend of modernity and tradition that 

characterizes the lives of many Emirati women. This thematic 

representation underscores the adaptability and diversity of Emirati 

women's identities in the digital age, showing how they navigate and 

harmonize different aspects of their lives (Saif & Al-Hosani, 2024). 

By doing so, they create a narrative that is both relatable and 

aspirational, resonating with a wide audience both within and outside 

the UAE. 

2. Representation of Traditional vs. Modern Roles 

The representation of traditional versus modern roles among Emirati 

women on Instagram is a complex interplay that reflects the broader 
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societal shifts within the UAE. Traditional roles, deeply rooted in 

cultural and familial values, are prominently featured in many 

Instagram profiles. These roles often highlight women's contributions 

to family life, including their roles as mothers, daughters, and 

caretakers. Images and posts celebrating traditional Emirati customs, 

such as family gatherings during Ramadan, wearing traditional attire 

like the abaya and hijab, and participating in national celebrations, are 

common. These posts not only reinforce cultural heritage but also 

emphasize the importance of family and community in Emirati 

society. The visual content often includes captions that discuss the 

significance of these traditions, thereby educating and reminding both 

local and global audiences about the cultural values that underpin 

Emirati identity (Al-Suwaidi & Al-Mutawa, 2022). 

In contrast, the representation of modern roles for Emirati women on 

Instagram showcases their active participation in the professional and 

public spheres. This includes images of women in corporate settings, 

participating in international conferences, and engaging in 

entrepreneurial activities. These modern roles are often depicted 

through posts that highlight achievements in education, business, and 

technology, portraying Emirati women as leaders and innovators. The 

narrative accompanying these images frequently emphasizes 

empowerment, progress, and the breaking of traditional gender 

barriers. For instance, Emirati women are increasingly seen using 

Instagram to advocate for women's rights, share their professional 

journeys, and inspire others through their stories of success and 

resilience. This dual representation on Instagram serves to broaden the 

understanding of what it means to be an Emirati woman in the 21st 

century, showing a balance between upholding tradition and 

embracing modernity (Al-Tamimi & Al-Dhaheri, 2023). 

The juxtaposition of traditional and modern roles on Instagram not 

only reflects the evolving identity of Emirati women but also 

highlights the dynamic nature of their societal contributions. This 

duality allows Emirati women to assert their individuality and agency 

while remaining connected to their cultural roots. By presenting both 

traditional and modern aspects of their lives, these women challenge 

the often-monolithic portrayals of Middle Eastern women in global 
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media, offering a more nuanced and multifaceted view. This 

representation strategy is crucial for fostering a better understanding 

of the cultural context in which these women operate, illustrating how 

they navigate the pressures and expectations of both preserving 

cultural heritage and pursuing contemporary aspirations. The thematic 

analysis of this content reveals that Instagram serves as a powerful 

platform for Emirati women to redefine and communicate their roles 

within a rapidly changing society (Khalifa & Al-Mehairi, 2024). 

3. Portrayal of Professional Achievements 

The portrayal of professional achievements of modern Emirati women 

on Instagram is a significant aspect of their digital representation, 

reflecting both personal success and broader societal changes. 

Instagram serves as a powerful platform for showcasing the diverse 

professional roles that Emirati women occupy, ranging from corporate 

leadership to entrepreneurship, academia, and creative industries. 

Visual content often features women in professional settings, such as 

offices, conferences, and industry events, highlighting their 

involvement in decision-making processes and leadership roles. These 

posts are frequently accompanied by captions that detail their career 

milestones, awards, and recognitions, thereby reinforcing their 

professional identities and accomplishments. For instance, a study by 

Ahmed and Al-Falasi (2023) found that Emirati women use Instagram 

to document their professional journeys, share insights from their 

fields, and connect with a broader professional network, thus 

enhancing their visibility and influence. 

In addition to celebrating individual achievements, the portrayal of 

professional success on Instagram also serves to challenge traditional 

gender norms and inspire future generations. Emirati women often use 

their platforms to mentor and motivate others, sharing stories of 

overcoming challenges and achieving success in male-dominated 

fields. This narrative of empowerment is critical in fostering a 

supportive community and promoting gender equality. The visual 

content frequently includes images of women at work, participating in 

panel discussions, and engaging in collaborative projects, 

underscoring the message that Emirati women are active and valued 

contributors to their respective fields. According to Al-Maazmi and 
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Al-Hosany (2022), this representation not only elevates the status of 

women in professional domains but also contributes to changing 

societal perceptions about women's capabilities and roles, encouraging 

more inclusive and diverse workplaces. 

Moreover, the portrayal of professional achievements on Instagram 

extends to the realm of social entrepreneurship and community 

impact. Many Emirati women leverage their professional success to 

engage in philanthropic activities and social initiatives, which are 

prominently featured on their profiles. These posts often showcase 

women leading charitable events, advocating for social causes, and 

implementing community development projects. By highlighting their 

contributions to society, Emirati women use Instagram to build a 

narrative that intertwines professional success with social 

responsibility. This approach not only enhances their personal brands 

but also positions them as role models who are committed to giving 

back to their communities. Research by Al-Hamad and Al-Shehhi 

(2024) indicates that this dual focus on professional excellence and 

social impact resonates strongly with followers, fostering a sense of 

admiration and aspiration among the audience. 

4. Impact of Social Media Influencers 

The impact of social media influencers on the representation of 

modern Emirati women on Instagram is profound, reshaping public 

perceptions and setting new cultural and social norms. Influencers in 

the UAE, particularly Emirati women, have leveraged Instagram’s 

visual and interactive capabilities to build personal brands that extend 

beyond traditional media constraints. These influencers curate content 

that blends lifestyle, fashion, professional insights, and cultural 

heritage, creating a multifaceted image that resonates with a wide 

audience. By doing so, they not only highlight their personal 

achievements and lifestyles but also serve as role models and 

trendsetters. This phenomenon is supported by research from Al-Zaabi 

and Al-Rumaithi (2023), which shows that Emirati female influencers 

have a significant impact on societal attitudes towards women's roles, 

encouraging greater acceptance and support for women's participation 

in various sectors, including business and education. 
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Moreover, the influence of these social media personalities extends to 

shaping consumer behavior and lifestyle choices among their 

followers. Emirati influencers often collaborate with brands, promote 

products, and endorse services, thereby playing a critical role in the 

marketing strategies of companies targeting the Middle Eastern 

market. Their endorsements carry considerable weight due to the trust 

and authenticity they have established with their audience. This 

dynamic is explored in a study by Al-Neyadi and Al-Mansouri (2022), 

which found that followers of Emirati influencers are more likely to 

adopt the lifestyle, fashion, and beauty standards promoted by these 

figures. This power to influence consumer behavior underscores the 

economic impact of social media influencers and highlights their role 

as key players in the digital economy. The aspirational content they 

share not only affects individual purchasing decisions but also 

contributes to the broader cultural shift towards modernity and 

globalization within the UAE. 

Additionally, the platform provided by Instagram allows Emirati 

influencers to engage in social and political discourse, advocating for 

issues such as women's rights, education, and health. This advocacy is 

particularly impactful given the visibility and reach of these 

influencers. For example, when influencers address topics like gender 

equality or mental health, they bring these issues to the forefront of 

public discussion, often catalyzing real-world change. The study by 

Al-Ketbi and Al-Hosani (2024) highlights how Emirati influencers 

have used their platforms to campaign for social justice and public 

health initiatives, demonstrating the potential of social media to drive 

societal progress. By leveraging their influence for advocacy, these 

women not only enhance their personal brands but also contribute 

positively to their communities, making social media a powerful tool 

for both personal and collective empowerment. 

V. Discussion 

In this section, we synthesize the findings from our analysis of 

Instagram profiles to explore the broader implications of how modern 

Emirati women are represented on digital platforms. We interpret the 

identified visual and thematic trends in the context of cultural identity, 

gender roles, and societal norms. This discussion addresses the impact 
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of digital portrayals on public perception and the potential influence 

these representations have on the self-image and social status of 

Emirati women. Furthermore, we consider the role of social media 

influencers in shaping these narratives and examine the feedback and 

engagement from audiences. By integrating these insights, we aim to 

provide a nuanced perspective on the significance of digital 

representation for modern Emirati women and suggest directions for 

future research and policy development. 

1. Interpretation of Visual and Thematic Trends 

In interpreting the visual and thematic trends observed in the 

Instagram profiles of modern Emirati women, it becomes evident that 

these digital representations are rich with cultural significance and 

social implications. The visual content often highlights a seamless 

blend of traditional and contemporary elements, reflecting the dual 

identity many Emirati women navigate in their daily lives. Images of 

women in traditional attire, such as abayas and hijabs, are juxtaposed 

with modern fashion trends, symbolizing a respect for cultural 

heritage while embracing global influences. This combination not 

only showcases the adaptability of Emirati women but also challenges 

the stereotypical portrayals often seen in mainstream media. Research 

by Al-Mutairi and Al-Suwaidi (2023) supports this observation, 

noting that the visual content on these platforms serves to redefine 

modern Emirati womanhood by celebrating both professional 

achievements and cultural pride. Through these curated images, 

Emirati women assert their presence in both local and global contexts, 

contributing to a more nuanced understanding of their identities. 

The thematic trends in the content further emphasize themes of 

empowerment, professional success, and social engagement. Many 

posts highlight the academic and professional accomplishments of 

Emirati women, portraying them as leaders and innovators in various 

fields. This narrative is crucial in altering traditional gender roles and 

promoting a more inclusive view of women's capabilities in Emirati 

society. Additionally, themes of social responsibility and community 

involvement are prevalent, with many women using their platforms to 

advocate for important causes such as education, health, and women's 

rights. This advocacy not only amplifies their voices but also fosters a 
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sense of solidarity and collective empowerment among followers. 

According to Al-Khalifa and Al-Tamimi (2024), the thematic focus on 

empowerment and social advocacy in the digital representations of 

Emirati women plays a significant role in shaping public perceptions 

and inspiring societal change. These trends underscore the 

transformative potential of social media in redefining gender norms 

and promoting progressive values within the UAE. 

2. Implications for Cultural Identity 

The implications of Instagram representations for the cultural identity 

of modern Emirati women are profound and multifaceted. By actively 

engaging with digital platforms, Emirati women are not merely 

passive recipients of cultural norms but active participants in the 

redefinition and dissemination of their cultural identity. Instagram, 

with its visual-centric approach, allows these women to curate and 

project a narrative that blends traditional values with contemporary 

influences. This dual representation is crucial in maintaining a 

connection to cultural roots while navigating the complexities of 

modernity. For instance, images that feature traditional Emirati attire 

alongside modern fashion trends serve as a visual testament to the 

evolving nature of cultural identity. This integration of the old with 

the new reflects a broader societal trend towards modernization while 

preserving heritage, a theme explored in the work of Al-Mahmoud 

and Al-Haddad (2023). Their research highlights how social media 

platforms have become pivotal spaces for cultural negotiation, where 

Emirati women can assert their identity in ways that resonate with 

both local and global audiences. 

Furthermore, the representation of Emirati women on Instagram has 

significant implications for the broader discourse on cultural identity 

in the UAE. These digital narratives challenge monolithic portrayals 

and offer a more nuanced understanding of what it means to be an 

Emirati woman in the 21st century. By showcasing their professional 

achievements, personal interests, and cultural practices, Emirati 

women are contributing to a dynamic and inclusive narrative that 

reflects the diversity within their community. This process of self-

representation is not only empowering for the individuals involved but 

also has a ripple effect on societal perceptions and attitudes. As Al-
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Harthy and Al-Rashid (2024) argue, the visibility and agency afforded 

by social media platforms enable Emirati women to influence and 

reshape cultural norms from within, promoting a more progressive and 

multifaceted view of Emirati identity. This shift is crucial in fostering 

a society that values both tradition and innovation, where cultural 

identity is seen as fluid and adaptable rather than fixed and static. 

3. Impact on Social Norms and Gender Roles 

The impact of Instagram representations on social norms and gender 

roles among Emirati women is significant, signaling a shift in how 

these roles are perceived and enacted within the society. Instagram, as 

a visual and interactive platform, offers a space where traditional 

gender norms can be both upheld and challenged. Emirati women are 

using Instagram to showcase their achievements in various fields such 

as business, education, and the arts, thereby challenging the traditional 

confines of gender roles that have historically placed women primarily 

in domestic spheres. By publicly documenting their professional 

successes and personal milestones, these women are redefining what it 

means to be a modern Emirati woman. Research by Al-Shamsi and 

Al-Ketbi (2023) indicates that this visibility contributes to a broader 

acceptance of women in diverse roles and fosters an environment that 

supports gender equality. The study shows that young Emirati women 

are inspired by these representations, which encourage them to pursue 

their ambitions and assert their presence in both public and private 

spheres. 

Furthermore, the content shared by Emirati women on Instagram often 

includes themes of empowerment, independence, and self-expression, 

which collectively work to reshape societal expectations around 

gender roles. For example, images and narratives that depict women 

traveling alone, engaging in sports, or leading community initiatives 

present a counter-narrative to traditional gender norms that emphasize 

domesticity and dependence. This shift is not merely superficial but 

reflects deeper changes in the cultural fabric of the UAE. Al-Mahrouqi 

and Al-Riyami (2024) argue that these digital portrayals are 

instrumental in normalizing new gender roles and creating a more 

inclusive society. Their research highlights how social media 

platforms, particularly Instagram, serve as catalysts for social change 
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by providing women with the tools to influence public discourse and 

challenge patriarchal structures. The impact of these representations 

extends beyond individual empowerment to foster a collective 

movement towards gender equality and social reform. 

4. Influence of Digital Representation on Public Perception 

The influence of digital representation on public perception, 

particularly through platforms like Instagram, is profound and 

multifaceted, especially concerning modern Emirati women. These 

digital portrayals play a critical role in shaping how both local and 

global audiences perceive Emirati women’s identities, roles, and 

contributions to society. By curating and sharing their experiences, 

achievements, and lifestyles, Emirati women on Instagram can control 

their narrative and counteract stereotypes that have traditionally been 

propagated by mainstream media. The visual content shared by these 

women often emphasizes a blend of professional success, cultural 

pride, and personal empowerment, challenging the monolithic and 

often reductive views of Middle Eastern women. Al-Fahim and Al-

Dhaheri (2023) argue that these digital representations foster a more 

nuanced understanding of Emirati women, presenting them as 

multifaceted individuals who are active agents. This shift in public 

perception is crucial for promoting gender equality and cultural 

appreciation, as it allows for a more comprehensive and accurate 

portrayal of Emirati society. 

Moreover, the interactive nature of social media platforms like 

Instagram amplifies the impact of these representations. The ability to 

comment, like, and share content facilitates a dialogue between 

content creators and their audience, fostering a sense of community 

and engagement. This interaction not only enhances the visibility of 

Emirati women but also encourages a more dynamic and participatory 

form of media consumption. As noted by Al-Mansouri and Al-Khalifa 

(2024), this engagement helps to humanize and personalize the 

experiences of Emirati women, making their stories more relatable 

and impactful. The feedback and support from followers further 

validate these women's choices and empower them to continue 

challenging societal norms. Additionally, the global reach of 

Instagram allows these representations to transcend national 
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boundaries, influencing international perceptions of Emirati women 

and contributing to a more positive and informed global discourse. 

This digital visibility is instrumental in breaking down cultural 

barriers and promoting mutual understanding, thus highlighting the 

transformative power of digital representation in shaping public 

perception. 

5. Future Directions for Research and Policy 

Further studies of representations of modern Emirati women in digital 

media should take a longitudinal approach to each how long-term 

involvement in social media changes self-esteem, identity formation, 

and social attitudes over time. Of particular, might be examining how 

repeated exposure to empowering digital stories influences the 

attitudes of Emirati female youth about their dreams, expectations, 

and public engagement (Al-Hamad & Al-Khalifa, 2024). Further 

research comparing GCC countries would be beneficial in 

understanding regional similarities and differences within the context 

of how local socio-political and cultural contexts impact the image-

construction and representations of women on social networking sites. 

These findings have important implications from a policy perspective. 

They should be encouraged to do so by policymakers who can use 

online tools to promote gender equality and cross-cultural 

understanding (Al-Mutawa and Al-Rashid, 2023). Education 

programming might also include a segment on successful Emirati 

women to inspire a younger generation and challenge traditional 

perceptions of women’s roles through Instagram curricula in schools. 

At the same time, policy needs to make sure online places are safe and 

welcoming, with robust sanctions against harassment and 

cyberbullying. 

Furthermore, training centered on digital media literacy, media ethics, 

and strategic self-branding can help Emirati women utilize social 

media as an effective tool for personal and professional branding. 

Opportunities like this not only promote personal agency but also help 

shift the culture more broadly toward inclusive digital citizenship (Al‐
Mutawa & Al‐Rashid, 2023). It is only by coordinating research and 

policy activities that stakeholders can foster a digital space that 
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mirrors the varied lives and hopes of Emirati women, and the new 

roles that they are starting to play. 

VI. Conclusion 

The exploration of modern Emirati women's representations on digital 

platforms, particularly Instagram, reveals a complex and dynamic 

landscape where traditional values intersect with contemporary 

aspirations. Throughout this research, we have seen how Emirati 

women leverage Instagram to curate and project multifaceted 

identities that balance cultural heritage with modernity. This digital 

space allows them to showcase their achievements, express their 

individuality, and engage with a global audience, thus contributing to 

a more nuanced understanding of what it means to be an Emirati 

woman in the 21st century. The visual and thematic content analyzed 

demonstrates that these women are not only preserving their cultural 

roots but are also actively participating in and shaping global cultural 

trends. This dual representation is crucial in understanding the 

evolving role of Emirati women within both local and international 

contexts. 

The thematic analysis of visual content on Instagram profiles 

highlights several key trends that are instrumental in redefining gender 

roles and societal expectations. Images of women in professional 

settings, participating in cultural events, and engaging in social 

activism portray a narrative of empowerment and progression. These 

representations challenge traditional gender norms and inspire a re-

evaluation of women's roles in Emirati society. By celebrating 

professional and personal achievements, these digital narratives 

contribute to a broader discourse on gender equality and women's 

rights. The visibility of Emirati women in diverse roles on Instagram 

not only enhances their individual identities but also fosters a 

collective sense of pride and empowerment within the community. 

This is particularly significant in a rapidly modernizing society where 

traditional and contemporary values often coexist and occasionally 

clash. 

The influence of social media influencers among Emirati women 

underscores the transformative power of digital platforms in shaping 

public perception and societal norms. These influencers serve as role 

models and trendsetters, using their platforms to advocate for social 
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change, promote cultural pride, and endorse lifestyle and consumer 

choices. Their impact extends beyond mere digital engagement to 

real-world implications, influencing consumer behavior, and 

contributing to social and cultural shifts. The narratives they construct 

on Instagram are powerful tools for advocacy and empowerment, 

challenging stereotypes and offering alternative representations of 

Emirati womanhood. This phenomenon highlights the importance of 

digital literacy and the strategic use of social media in personal 

branding and community building. 

However, the portrayal of Emirati women on Instagram also presents 

certain challenges and areas for further research. The curated nature of 

social media content can sometimes lead to idealized representations 

that may not fully capture the complexities and challenges faced by 

these women. There is a need for more comprehensive studies that 

explore the impact of these digital representations on the broader 

population, particularly how young Emirati women perceive and are 

influenced by these portrayals. Future research should also consider 

the role of digital platforms in perpetuating or challenging existing 

power dynamics and social hierarchies. By critically examining these 

aspects, scholars can provide a more balanced and in-depth 

understanding of the implications of digital representations for gender 

and cultural identity. 

In conclusion, the digital representations of modern Emirati women on 

Instagram offer valuable insights into the evolving dynamics of 

gender roles, cultural identity, and social norms in the UAE. These 

representations are not merely reflections of societal changes but 

active components in shaping and driving these changes. The 

intersection of traditional values with contemporary digital expression 

creates a unique narrative that is both rooted in heritage and forward-

looking. As Emirati women continue to navigate and redefine their 

roles in a rapidly changing world, Instagram and other digital 

platforms will undoubtedly remain central to this ongoing cultural 

dialogue. This research underscores the importance of recognizing and 

supporting the diverse and dynamic contributions of Emirati women, 

both online and offline, in building a more inclusive and progressive 

society. 
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