2l 4alg

(2025 spanazd [ ST (JgY) g jadl) ¢l g SIBY a3 oy
On Ao giia Clul e Lde Ledie ooyl digad 4 pad) ddaall
Ao e g (g jdalig Aol g Ailaua (pe AdliAA) 2deY) Cilawads
1) adll o A g o elaial) dual gl ClSud clidai g (e
o dpale & gy
XS ) Aleal) qiladl) B AN g UM 1o g Al o ]
Al Juil o) dadia Lo gaaailly 1o laial) Jual gil) ad) ga
Dl 12025 A ¥ Al ) Guall A 4y ally
e Y A dilaall andy ac bl ALY/ ) 2o ilaae
5 yalal) daals -
As Al g Aaall i) digan B dbaall clalay) 2
"(62024-2019) 5538 (& (A (5 glunall (s Adalas A 3
Aty aclusall ALY /dhias ol el deae sland /2]
G daala — Juai¥) La ooy oY) 48 Al
eV ady Gedall/laes bl das Hled) /a0 gl Sl
Goia daala-duai¥l La Sy SlelY) 4l (s il
_L'.gq\jl\
cliphi Jo ol ¢ e )0 gl Adad" o) ging Al 2 3
LAY gl d ) clelisl) 4l B clkaYl LSl
[3sana oala (2] /3,01 " g sl adeY) GOl o) gy S0
daala - dge gl Ay il A0S - (5 0 5l WDle Y andy aoLise AU
Aty 20 lise Jiul/ arbaall 2o aas )l 2o Wi /0a ) seaidll
B seaiall daala - dge all Ay il A0S - 5 50 il QDY)
Al 4 gall (Agall g udd) Glbadl) @l jadh ) ging Al 2 4
Lf),sﬁ‘ u.ia;d\ yw ;\.1:;13.4 aubd Ol eaa aﬁg‘)ﬂ\
glpall &iaal A RT Arabic s CNN Arabic (s sa
Gothih  JLS da S ") (AN g Sl
Bl daala — 2Dle Y A0S — Adlaall andy (uaall/delS



ChatGPT) sl (sl sl HU" o) gy dusl 2 .5
MRS Adat Al 0 sdana3all CYLAN) BeliS o (B gal
LIS - Ole Yy dalall Bl any e [ le dene i
5 A dnals 3l

Jdon dadyll clyudl B ally ?M‘ Qlad slsi Al o 6
4y ¥ Alila gl ¢y gandan g (S ol 1) S g¥) don g 11 )
Sigadll il KAl WAe Y G/ lS s MR sad
Boalall Ailiall g e Laay)

s o) ARl 31 ¢3S0 cilllate

s andl | grd uﬁﬁ 4.14)&3\ Jal g2l J.I-!u" ) g M\JJ 7
ibias o Alald) " el Adlall aa aa gilly Calaiaal)
dads — OleYls Adall ClEdall audy delise G e/ 2 5l
Bl sy 20 Lunall U/ alis slile 3 o T/l 1) 63 yalal)

Boalal)l daala Dle YA - (Ble ) 5 dalall
1 Salady) Aallly icaale cilallaia Cilayl

8. “The Impact of Charitable Initiatives on
Enhancing Brand Image in the Context of the
UAE: A Case Study of Sharjah Charity
Association” By: Salma Humaid Shattaf Al Ali,
Master’s Researcher - University of Sharjah,
Department of Mass Communication - United Arab
Emirates, Supervised by: Dr. Alaa Makki/ Associate
Professor -University of Sharjah, Department of
Mass Communication - United Arab Emirates

. “Representations of Modern Emirati Women on
Digital Platforms: A Critical Analysis of
Instagram Profiles” by: Maitha Mohamed Alketbi/
Master’s Researcher in Communication — University
Of Sharjah, Supervised by: Dr. Alaa Makki/
Associate Professor — College Of Communication -
University Of Sharjah.



“The Impact of Social Media on Shaping Public
Opinion and Legislation about Women Rights in
Gulf Countries”, by: Sumaya Ali Alblooshi,
Master’s Student — University of Sharjah - Sharjah —
UAE, Supervised by: Dr. Nawal Askar/ Assistant
Professor in Partial Fulfilment of the Requirements
for Master Program - University of Sharjah — UAE.
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