e e A Al dadlall b ) aaualdl) 3 pud) il
o) padl) Cladiall sad ) ggaad) Clalad)
A 23 Al 2
P BOITTR NP

sdl all Jadla

o csthaall 5l g Jsam gl Giat) il ) hatiy ol (o gustll L e
B G nil) o) il Canal A e sl S il siladiy cciaginall ellgill
Sadl 3 Lasas dplay) laladl JSETy Loy Gl Al A gaddl) il ginal) delia
gl ) seand)

e s bl sl g giadl delia b suaall () e e
i saaae 5 digital story telling advertising <d )l aadll 3l sl
) Al LY daddiuall Al 5oV 5 A all 5 A geall S Sisall 5 e gealll
el o o pandill s Clatiall aladdinl) 4885 Leag Uiy Apladll Al (e s
Lad Nl Cilaial) e W 5 g Lie dagad yill 5 Al slaal) il sal) amy Gad bl
ety Jual gl Jila g

Calia 8 A latll adall e ) caadll 3l e gl ) bl ) Caaaed
Adina) agililaiu g Slgtud) IS jaa s clalad) e bl (ulal s cilaiall ¢ il
50 Al claSlall e daall an iy V) Gsedl) Hseh qe o Dald) @l g
¢l padl) cilatiall g 4l ABua Cilatiall sad J il g daldiisal) Apatlll jalie guad
Al 50 algd) (e (S8 ¢ o Sy clainall @l Clagial (8 (5 paall (3 saall 12y G
) Lo 3oLy )5 laiiall Gl ey g i) gad et ) ASHAN (5 gl CilpEs
‘ o e (e Lebuaidly OSleinl)

st ) paalll 3yl luly (Sle W) 580 (b e Al all o2 3llasi
o4 e A il o e Al Aadlad) 5 el puadll clatiall sas ellgioal cilalas)
B il 2l s Ble ) il Al e sane () dendie 53
AV (5 sinall agani g (4 paall Claladl e a8 ) (Sle )

) prmall 3l gy (Dle Y alasinl o Ayl ABe dsay iy
A mall) ClalaiDU A3 il Kally ¢ it claiiall gl Gl all die clalad) G
o O sl Ailaan] AV Cld (358 i al A all () V) (S bl kbl —
O sl (s Asde Y Al Cslal agand 5 4 laill Adlall sai agilala)
O lea (o ST Aty Lalall ClEdlall 5 de i) Ml el 8 ol 3 ) gl
e 4t lodle iy SE 8 il bl el

Claiiall — el Aadlall a8 ) aadl) ol = a1 Gysadll Al Gl
@M\ Glalady) JoSis CJ}A—\— ¢ yzadll

3alal) daals - Dle YA (e Y1 g daball ClEdall andy e

115




Yoy (¥ s adl) sramwd / gisi A sl — ade) ¢igad &y paal) Alaal)

The impact of digital storytelling for the brand in advertising
on the audience's attitudes toward green products: An
experimental study."

Abstract

Among the new methods in creating digital marketing content is
digital story telling advertising, or a combination of texts, audio and
visual effects, and digital tools used to produce a digital story that
expresses the brand, its history, how to use products, and encourages
their purchase in an interesting manner that includes information and
entertainment aspects together by disseminating it via digital
platforms and social media.

And there were many studies that dealt with the digital storytelling of
the brand in various types of products and to measure its impact on
consumer attitudes and perceptions and their different responses.

This study starts from measuring the impact of digital story telling
advertising on consumer attitudes towards green products and green
brands through an experimental study on 50 individuals divided into
two groups to compare the effect of advertising in the digital
storytelling style and digital sales advertising on the respondents'
attitudes and their evaluation of the advertising content.

A positive relationship was found between the use of digital story
telling advertising and the attitudes of the sample towards green
products with the three components of attitudes (cognitive - emotional
- behavioral), but the study did not prove statistically significant
differences between the respondents in their attitudes towards the
brand or their evaluation of the advertising message style.

The researcher believes that the storytelling method may be suitable
for awareness and public relations campaigns with more than direct
selling campaigns .

Key words : green marketing — digital brand story telling — green
products — tri-components attitude model
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